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Stealth Altruism Springer

Cultural heritage is one of the most
important tourism resources in the
world. This book provides a
comprehensive theoretical overview and
applied knowledge of the issues,
practices, current debates, concepts and
management concerns associated with
cultural heritage-based tourism. The
second edition has been updated to
include timely and emerging topics such
as geopolitics, conflict, solidarity
tourism, overtourism and climate
change. It also expands on important
areas such as environmental change,
technology, social media, heritage
economics, Indigenous knowledge and
co-created experiences. This edition
includes up-to-date data, statistics,
references, case material, figures and
pedagogical tools. It remains an
important and accessible text for
undergraduate and postgraduate
students of cultural and heritage
tourism, cultural resource management,
and museum management.

Research Themes for Tourism Routledge
This book examines key contemporary
marketing concepts, issues and
challenges that affect destinations within
a multidisciplinary global perspective.
Uniquely combining both the theoretical
and practical approaches, this handbook
discusses cutting edge marketing
questions such as innovation in
destinations, sustainability, social media,
peer-to-peer applications and web 3.0.
Drawing from the knowledge and
expertise of 70 prominent scholars from
over 20 countries around the world, The
Routledge Handbook of Destination

Marketing aims to create an
international platform for balanced
academic research with practical
applications, in order to foster synergetic
interaction between academia and
industry. For these reasons, it will be a
valuable resource for both researchers
and practitioners in the field of
destination marketing.

The Exploding Business of Travel and
Tourism Routledge

Research Themes for TourismCABI

Cry, the Beloved Country Cambridge
University Press

Our pupils’ success will be defined by
their ability to read fluently and skilfully.
But despite universal acceptance of
reading’s vital importance, the reading
gap in our classroom remains, and it is
linked to an array of factors, such as
parental wealth, education and book
ownership, as well as classroom
practice. To close this gap, we need to
ensure that every teacher has the
knowledge and skill to teach reading
with confidence. In Closing the Reading
Gap, Alex Quigley explores the intriguing
history and science of reading,
synthesising the debates and presenting
a wealth of usable evidence about how
children develop most efficiently as
successful readers. Offering practical
strategies for teachers at every phase of
their teaching career, as well as tackling
issues such as dyslexia and the role of
technology, the book helps teachers to
be an expert in how pupils ‘learn to read’
as well as how they ‘read to learn’ and
explores how reading is vital for
unlocking a challenging academic
curriculum for every student. With a
focus on nurturing pupils’ will and skill to
read for pleasure and purpose, this
essential volume provides practical
solutions to help all teachers create a
rich reading culture that will enable
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every student to thrive in school and far
beyond the school gates.

The Business Year: Nigeria 2020
John Wiley & Sons

The European Journal of Tourism
Research is an interdisciplinary scientific
journal in the field of tourism, published
by Varna University of Management,
Bulgaria. Its aim is to provide a platform
for discussion of theoretical and
empirical problems in tourism.
Publications from all fields, connected
with tourism such as management,
marketing, sociology, psychology,
geography, political sciences,
mathematics, statistics, anthropology,
culture, information technologies and
others are invited. The journal is open to
all researchers. Young researchers and
authors from Central and Eastern Europe
are encouraged to submit their
contributions. Regular Articles in the
European Journal of Tourism Research
should normally be between 4 000 and
20 000 words. Major research articles of
between 10 000 and 20 000 are highly
welcome. Longer or shorter papers will
also be considered. The journal publishes
also Research Notes of 1 500 - 2 000
words. Submitted papers must combine
theoretical concepts with practical
applications or empirical testing. The
European Journal of Tourism Research
includes also the following sections:
Book Reviews, announcements for
Conferences and Seminars, abstracts of
successfully defended Doctoral
Dissertations in Tourism, case studies of
Tourism Best Practices. The European
Journal of Tourism Research is published
in three Volumes per year. The full text
of the European Journal of Tourism
Research is available in the following
databases: EBSCO Hospitality and
Tourism CompleteCABI Leisure,
Recreation and TourismProQuest

Research Library Individual articles can
be rented via journal's page at
DeepDyve. The journal is indexed in
Scopus and Thomson Reuters' Emerging
Sources Citation Index. The editorial
team welcomes your submissions to the
European Journal of Tourism Research.
Encyclopedia of Tourism Routledge
Research for this publication began in
the wake of elections that saw the re-
election of President Muhammadu
Buhari, who was sworn in on May 2019.
The result brought an end to a period of
political uncertainty and added new
vigor to Africa's largest economy.
Nevertheless, despite this new-found
stability, Nigeria is still struggling to
overcome the impact of years of
recession, not to mention the challenges
of the low oil price environment and the
effects of COVID-19 mitigation
measures. This 188-page publication
covers finance, gas and power, oil and
exploration, industry, IT and telecoms,
transport, construction, real estate,
agriculture, health, entertainment, and
tourism.

Mind the Gap Research Themes for
Tourism

The early days of tourism development
had a naive vision of tourism’s impacts
on society in terms of economic, social,
and environmental benefits. Time has
passed, and we have learnt lessons
regarding the success and failure of
tourism development. Mass tourism
development has pros and cons and is
not necessarily the optimal development
model. Alternative development
strategies should be contemplated. This
Special Issue deals with different topics
concerning optimal tourism
development. Destination management
requires further understanding of
different issues, such as carrying
capacity, income-based optimal supply



size, identification and development of
optimal market niches, and adaptation
or environmental protection strategies.
Tourism planning is concerned with the
role of economies of agglomeration, i.e.,
the advantages of spatial clusters vs
scattered development. Additionally,
support for and investment in
innovation, accessibility, and mobility
are relevant nowadays. From the
stakeholders’ perspective, it is relevant
to discuss ways of cooperating and
sources of conflicts among different
sectors and actors, governance and
incentives for sustainable tourism
practices, and equity and economic
distribution of benefits. Finally, the
development of methodological tools for
the assessment of optimal tourism
development is necessary for policy
making, in particular the development of
methods that are capable of integrating
economic, environmental, and social
criteria.

Tourism Recreation Research SAGE
This comprehensive volume considers
the corporate social responsibility (CSR)
of tourism and hospitality firms towards
stakeholders, exploring CSR in terms of
broad stakeholder accountability by
considering both the scope of reporting
and the quality of stakeholder
engagement. The authors analyse how
CSR contributes to shareholder
accountability (i.e. as financial
performance) by developing a multiple
attribute decision-making model to
deploy CSR resources, analysing how
CSR contributes to the management of
systematic risk as part of an
internationalisation strategy, and
showing how philanthropy is used as a
legitimisation tool. The authors then
review how managers negotiate CSR
priorities within their organisational
strategy by accounting for the utility

gained by family firms from ecological
and social outcomes in comparison with
profit outcomes, analysing the trade-offs
of co-constructing a sustainability
innovation and weighting factors in
water planning. They also review how
employees are central to the delivery of
CSR actions by exploring how green
organisational culture affects
organisational citizenship behaviour,
how organisational green practices
impact an organisation’s image and its
customers’ environmental consciousness
and behavioural intentions, and how
organisational CSR affects employee pro-
environmental citizenship and tourists’
pro-environmental citizenship. The book
concludes by reviewing the role of
consumers in CSR with ten strategies to
close the consumers' attitude-behaviour
gap and an account of how customers’
trust is @ mediator between CSR, image
and loyalty. This book was originally
published as a special issue of the
Journal of Sustainable Tourism.

European Journal of Tourism Research
Routledge

Despite a growing contribution to
climate change, tourist and traveller
behaviour is currently not acknowledged
as an important sector within the
development of climate policy. Whilst
tourists may be increasingly aware of
potential impacts on climate change
there is evidence that most are unwilling
to modify their actual behaviours.
Influencing individual behaviour in
tourism and informing effective
governance is therefore an essential part
of climate change mitigation. This
significant volume is the first to explore
the psychological and social factors that
may contribute to and inhibit sustainable
change in the context of tourist and
traveller behaviour. It draws on a range
of disciplines to offer a critical review of
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the psychological understandings and
behavioural aspects of climate change
and tourism mobilities, in addition to
governance and policies based upon
psychological, behavioural and social
mechanisms. It therefore provides a
more informed understanding of how
technology, infrastructure and cost
distribution can be developed in order to
reach stronger mitigation goals whilst
ensuring that resistance from consumers
for socio-psychological reasons are
minimized. Written by leading academics
from a range of disciplinary backgrounds
and regions this ground breaking volume
is essential reading for all those
interested in the effective governance of
tourism’s contribution to climate change
now and in the future.

Geographies of Tourism IGI Global
This book discusses recent
developments relating to ethical and
sustainable issues in accounting &
finance. Accounting is often seen as a
technical discipline that records,
classifies and reports financial
transactions. However, since the
financial information produced concerns
all interest groups both within and
outside the enterprise, accounting also
has social characteristics and involves
multi-faceted duties and responsibilities.
As such, in addition to basic principles
and accepted rules and standards in the
field, this book focuses on the ethical
aspects and fundamentals of this
profession that accountants should also
take into consideration, as this is the
only way to build and preserve society’s
confidence in accounting and increase
its social credibility.

Consequences MDPI

This book develops a new framework for
describing the structure of multimodal
documents: how language, image, layout
and other modes of communication work

together to convey meaning. Building on
recent research in multimodal analysis,
functional linguistics and information
design, the book examines the textual,
visual, and spatial aspects of page-based
multimodal documents and employs an
analytical model to describe and
interpret their structure using the
concepts of semiotic modes, medium
and genre. To demonstrate and test this
approach, the study performs a
systematic, longitudinal analysis of a
corpus of multimodal documents within
a single genre: an extensively annotated
corpus of tourist brochures produced
between 1967-2008. The book provides
multimodal discourse analysts with
methodological tools to draw empirically-
based conclusions about multimodal
documents, and will be a valuable
resource for researchers planning to
develop and study multimodal corpora.
English in Mind Level 1 Teacher's
Resource Book John Catt Educational Ltd
Tourism studies at Masters level are
often divided into subsets of tourism
such as environmental tourism, rural
tourism and sports tourism. This book
provides an overview of types of
tourism, and common themes studied in
courses to allow undergraduate students
to become familiar with a wide range of
tourism topics at a foundation level,
allowing them to make an informed
decision about their future studies and
career. It will also be a useful text for
providing a broad brush introduction to
the major topics that are covered in
undergraduate courses. Popular subjects
like urban tourism, festival.

A Brief History of Tomorrow Taylor &
Francis

Aims to map out the past and present of
the tourism geographies sub-discipline
within - and more importantly - beyond
the English language contributions, and




learn from the historical trajectories as
well as experiences of tourism
geographers working in different cultural
and linguistic contexts.

Essays on the Television Franchise
Cognella Academic Publishing

"Travel is no longer a past-time but a
colossal industry, arguably one of the
biggest in the world and second only to
oil in importance for many poor
countries. One out of 12 people in the
world are employed by the tourism
industry which contributes $6.5 trillion to
the world's economy. To investigate the
size and effect of this new industry,
Elizabeth Becker traveled the globe. She
speaks to the Minister of Tourism of
Zambia who thinks licensing foreigners
to kill wild animals is a good way to
make money and then to a Zambian
travel guide who takes her to see the
rare endangered sable antelope. She
travels to Venice where community
groups are fighting to stop the tourism
industry from pushing them out of their
homes, to France where officials have
made tourism their number one industry
to save their cultural heritage; and on
cruises speaking to waiters who earn
$60 a month--then on to Miami to
interview their CEO. Becker's sharp
depiction reveals travel as a product;
nations as stewards. Seeing the tourism
industry from the inside out, the world
offers a dizzying range of travel options
but very few quiet getaways"--
Routledge

This book explores the stress of modern
life and how thoughts and feelings can
both create and bridge the gap between
what we have and what we want.
Understanding and Governing
Sustainable Tourism Mobility CABI
At the end of the 20th century, the
traditional forms of tourism transformed;
they expanded by the introduction of

new postmodern tourist forms, bringing
innovative offers to the marketplace.
Two of these new fast-growing forms are
literary tourism and film-induced
tourism, both of which fall under the
umbrella of cultural tourism. Both niches
of cultural tourism share the need to
create products and experiences that
meet the tourists’ expectations. Global
Perspectives on Literary Tourism and
Film-Induced Tourism discusses literary
tourism and film-induced tourism and
documents the advances in research on
the intersections of literature, film, and
the act of traveling. Covering a wide
range of topics from film tourism
destinations to digital literary tourism,
this book is ideal for travel agents,
tourism agencies, tour operators,
government officials, postgraduate
students, researchers, academicians,
cultural development councils and
associations, and policymakers.

An International Handbook of Tourism
Education Routledge

Introducing Human Geographies is the
leading guide to human geography for
undergraduate students, explaining new
thinking on essential topics and
discussing exciting developments in the
field. This new edition has been
thoroughly revised and updated and
coverage is extended with new sections
devoted to biogeographies,
cartographies, mobilities, non-
representational geographies, population
geographies, public geographies and
securities. Presented in three parts with
60 contributions written by expert
international researchers, this text
addresses the central ideas through
which human geographers understand
and shape their subject. Part I
Foundations engages students with key
ideas that define human geography’s
subject matter and approaches, through
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critical analyses of dualisms such as
local-global, society-space and human-
nonhuman. Part Il: Themes explores
human geography’s main sub-
disciplines, with sections devoted to
biogeographies, cartographies, cultural
geographies, development geographies,
economic geographies, environmental
geographies, historical geographies,
political geographies, population
geographies, social geographies, urban
and rural geographies. Finally, Part llI:
Horizons assesses the latest research in
innovative areas, from mobilities and
securities to non-representational
geographies. This comprehensive,
stimulating and cutting edge
introduction to the field is richly
illustrated throughout with full colour
figures, maps and photos. These are
available to download on the companion
website, located at
www.routledge.com/9781444135350.
European Research Perspectives Simon
and Schuster

Planning Research in Hospitality and
Tourism provides an accessible, concise
and practical guide to planning,
conducting and analysing research in
tourism and hospitality. The authors
skilfully introduce the basic principles
and techniques of research in the
international hospitality and tourism
sectors, and provide detailed guidance
on both quantitative and qualitative
methods of research. It includes a
variety of features throughout to aid
students’ understanding and offers
practical tips to help students overcome
any potential research issues. Building
on the success of the first edition, the
volume has been fully revised and
updated, and contains new chapters on
mixed methods and how to make best
use of recent technology in research
practices. The second edition also

benefits from: * increased coverage of
research design strategies including
sampling, ethnography and
experimental design ¢ inclusion of
computer-mediated data collection
techniques, such as online interviews,
online focus groups and online
observation (netnographic research)
new and updated international case
studies and extracts, with a more even
spread of tourism and hospitality
examples of research ¢ online student
and lecturer resources, including
PowerPoint slides and a test bank of
multiple choice and true/false questions
for each chapter. Written by three
leading scholars with experience of both
the industry and university courses
globally, this insightful text is an
essential resource for all tourism and
hospitality research students and early
career research professionals around the
world.

Planning Research in Hospitality
and Tourism Multilingual Matters
Looks at the development of
internationalism, interviews average U.S.
citizens who are committed to helping
the world's poor, and lists
internationalist organizations.

Homo Deus The Business Year
Mountainous and rural areas throughout
the world have continually been
attributed with several hinderances
including poverty, faulty governance,
and susceptibility to natural disasters.
However, with the recent development
of tourism, these provinces have seen a
strong rise in visitation. Despite this
increase in economic sustainability,
planners are still presented with many
challenges as they try to balance
developmental and ecological
considerations. Global Opportunities and
Challenges for Rural and Mountain
Tourism provides emerging research



exploring the integration of mountain such as cultural heritage, marketing
tourism development and innovative strategies, and value chain systems, this
practices for managing contemporary book is ideally designed for travel

issues and challenges of tourism in these agents, tour directors, tour developers,
regions including socio-economic hotel managers, hospitality and tourism
impacts, role of stakeholders, and professionals, industry practitioners,
promotional strategies for sustainable researchers, geographical scientists,
tourism development. Featuring planners, academicians, and students.

coverage on a broad range of topics
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