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The Construction of Preference Feb 16 2023 One of the main
themes that has emerged from behavioral decision research during
the past three decades is the view that people's preferences are
often constructed in the process of elicitation. This idea is derived
from studies demonstrating that normatively equivalent methods of
elicitation (e.g., choice and pricing) give rise to systematically
different responses. These preference reversals violate the
principle of procedure invariance that is fundamental to all theories
of rational choice. If different elicitation procedures produce
different orderings of options, how can preferences be defined and
in what sense do they exist? This book shows not only the
historical roots of preference construction but also the blossoming
of the concept within psychology, law, marketing, philosophy,
environmental policy, and economics. Decision making is now
understood to be a highly contingent form of information
processing, sensitive to task complexity, time pressure, response
mode, framing, reference points, and other contextual factors.
Beyond the passbook relationship: Assessing preferences for
contracts among cotton and tea farmers and companies in Malawi
Mar 05 2022 While contract farming provides opportunities to link
smallholder farmers to markets, its sustainability depends on how
the interests of both farmers and buyers are addressed. Previous
studies analyze farmers’ preferences for contracts, but buyers’
preferences for contracts and design attributes are hardly
examined. This Working Paper contributes to the knowledge gap
by analyzing farmers’ and buyers’ preferences for contracts and
design attributes, and the similarities and differences in




preferences using a discrete choice experiment with 505 cotton
farmers and 512 tea farmers in southern Malawi. Using a mixed
logit model, the author examines farmers’ and buyers’ preferences
and estimate farmers’ willingness to pay for improvement of
contract attributes. Results show that both farmers and buyers
have positive preferences for contracts in general and for many
design attributes. The author however observes clear differences
in preference for payment mode where farmers prefer spot
payments while buyers prefer delayed payments. Further, while
both parties prefer better quality products, there are no
standardized grading systems for the two crops in Malawi.
Consequently, buyers are skeptical of farmers’ ability to produce
quality products while farmers are distrustful of buyers’ grading
systems. Even though buyers are open to offer contracts that
provide inputs or insurance to farmers, there are no information
sharing platforms to guide in contracting farmers thus exposing
buyers to risks of contract default. The author also finds that
farmers prefer contracts that address their social needs as seen in
their choice of contracts with funeral expenses insurance. Such
attributes could strengthen the relationship between farmers and
buying companies. Sustainable contract schemes require
designing contracts that are acceptable to both farmers and buyers
by balancing risks between the parties. Successful contract
relationships have to build business relationships and foster mutual
trust by developing standardized grading systems and information
sharing platforms for buyers and farmers to guide selection into the
schemes. To minimize side-selling, companies can advance cash
credit to liquidity constrained farmers, but this must be
accompanied by stronger contract enforcement mechanisms.
Homemakers' Opinions about and Preferences for Broiler-fryers
and Turkeys Jun 27 2021

Evidence of Structural Change in Preferences for Seafood Jan 15



2023

Visitor Characteristics and Preferences for Three National Forest
Wildernesses in the South May 07 2022

Evaluation of a Congregate Retirement Residence and Housing
Preferences of Prospective Occupants May 27 2021

Preferences for Canned Orange Juices that Vary in Brix-acid
Ratio Dec 14 2022

Legal Aspects of Trade Preferences for Developing States Aug 22
2023

Intransitivity of Consumer Preferences for Privacy Oct 20 2020
Preferences for Canned Grapefruit Juices Oct 12 2022

Factors Affecting Brand Preference. The Case of Beer Brands in
Nekemte Town, Ethiopia Jan 23 2021 Master's Thesis from the
year 2020 in the subject Business economics - Offline Marketing
and Online Marketing, grade: 3.65, Wollega University, course:
Marketing Management, language: English, abstract: Now a day’s
marketers are struggling to increase their brand preferences by
customers and trying to avoid competitors from grabbing of these
acquired customers mind. The purpose of this study was aimed to
examine the factors affecting consumer brand preference of beer
products in Nekemte Town. The study tried to identify the influence
of eight determinant factors of brand preference on beer
consumers. This study adopted explanatory research design
supported with deductive research approach. The population of the
study comprised beer consumers in the town. Convenience and
purposive sampling techniques were used to trace the final
respondents. Data was collected from 351 respondents by using a
five-point likert scale structured questionnaire. Correlation and
regression analysis techniques were employed to calculate the
magnitude of association among the study variables and to
determine the percentage of change caused by the explanatory
variables on brand preference. The finding from the association




analysis reveals that the explanatory variables were statistically
significant and associated with consumers brand preference for
beer products in Nekemte town. However, the finding from the
causation analysis reveals that four predicting factors i.e. product
price, product availability, situational variations and social media
were statistically significant and their coefficient of determination
(R2) equals to 0.627, which indicates that 62.7% of the variation
that occurred in the consumer’s preference of beer brands was
explained by the model, while the remaining perceived quality,
promotion, social factors and brand image were statistically
insignificant at (P

Bulletin Nov 20 2020

The American Digest Sep 18 2020

Quantifying the Value of U.S. Tariff Preferences for Developing
Countries Jun 08 2022 "In recent debates, trade preference
erosion has been viewed by some as damaging to developing
countries, and by others as insignificant, except in a few cases.
But little data have been available to back either view. The
objective of this paper is to improve our measures of the size,
utilization, and value of all U.S. nonreciprocal trade preference
programs in order to shed light on this debate. Highly
disaggregated data are used to quantify the margins, coverage,
utilization, and value of agricultural and nonagricultural tariff
preferences for all beneficiary countries in the U.S. regional
programs and in the Generalized System of Preferences. Results
show that U.S. regional tariff preference programs are generally
characterized by high coverage of beneficiary countries' exports,
high utilization by beneficiary countries, and low tariff preference
margins (except on apparel). For 29 countries, the value of U.S.
tariff preferences was 5 percent or more of 2003 dutiable exports
to the United States, even after incorporating actual utilization.
Most of this value is attributable to nonagricultural tariff



preferences, and to apparel preferences in particular. These
results suggest that preference erosion may be significant for more
countries than many had thought."--World Bank web site.

Direct Primary Law with the Official Forms Prepared by the
Secretary of State and the Attorney General ... Jun 15 2020

Can agricultural aspirations influence preferences for new
technologies? Feb 04 2022 In the face of increasing environmental
stresses, there is a critical need to improve water-use efficiency in
many arid and semiarid agroclimatic zones. Drip irrigation is a high-
efficiency irrigation technology that can improve water-use
efficiency in currently irrigated areas and transform areas that are
not otherwise irrigable in practice. Although adoption of drip
irrigation is growing rapidly in India, adoption is low in neighboring
Pakistan. The authors of this paper undertook a discrete choice
experiment framed around the hypothetical subsidized purchase of
a drip irrigation system in four districts of Punjab, Pakistan. The
nonrepresentative sample of adopters and nonadopters in the
study districts identified a clear increase in the valuation of drip
systems in the first several years following adoption. This finding
suggests that farmers may be unaware of the opportunities for the
use of drip irrigation on their farms or the benefits that may accrue
from such use. In addition, farmers’ aspirations for cropping
systems under drip were better predictors of the valuation of drip
systems than were current cropping patterns, implying that a
different agricultural landscape might reasonably emerge under
improved adoption of drip. Aspirations differed across the different
agroecological zones and water regimes captured by this study.
Aspirations to substitute wheat crops for fruits and vegetables were
associated with a higher appreciation of the subsidy level, whereas
aspirations to expand wheat were associated with a higher
appreciation of the area covered by the drip initiative; together,
these findings imply a degree of control over the extent of wheat



production in the landscape via careful design of the drip subsidy
program. Although the penetration of drip irrigation is not yet
sufficient to draw inferences from a representative sample, these
results suggest a number of ways in which drip irrigation may
transform Pakistan’s agricultural landscape

Quota Preferences for Certain Immigrants... May 19 2023
Probable Effects of Tariff Preferences for Developing Countries
Apr 06 2022

New York Court of Appeals. Records and Briefs. Jul 17 2020
Consumer Preferences for Frozen Peas in Relation to Standards
for Grades Aug 10 2022

Advertising & Selling Feb 21 2021

Color as a Factor in Consumer Preferences for Potatoes Sep 30
2021

Retail Trade Practices and Preferences for Early-crop Potatoes in
Chicago, and Quality Analyses of Potatoes Offered for Sale to
Consumers, 1940 Sep 11 2022

Gender dimensions on farmers’ preferences for direct-seeded rice
with drum seeder in India Nov 13 2022 This study measures the
willingness of male and female farmers to pay for climate-smart
technology in rice. Rice is the most important crop in India in terms
ofarea, production,and consumption. It is also the biggest source
of greenhouse gas emissions among all crops. Direct-seeded rice
(DSR)with drum seeder, a climate-smart technology, requires less
labor and water and is more climate friendly than transplanted rice;
yet,its adoption is slow in India. Theauthors of this studycarried out
a discrete choice experiment with 666 farmers from the Palghar
and Thane districts of Maharashtra to measure their willingness to
pay for drum seeders- a key piece of equipment for adopting
DSR. Both male and female farmers were surveyed to capture the
heterogeneity in their valuation of the key attributes of
drumseeders. Although both male and female farmers prefer




cheaper drum seeders, the marginal valuation of different
attributes of the drum seeder varies by the farmers’ gender. The
authors also used the Women Empowerment in Agriculture Index
(WEAI), developed by the International Food Policy Research
Institute (IFPRI), to collect self-reported data on the role and say of
women in agriculture. The respective gender roles in the family
and on the farm seem to explain some of this difference. Men have
a greater say over how the family spends the cash. Accordingly,
men tend to have a higher willingness to pay for attributes that
increase income (increase in yield) or reduce cash costs (reduction
in the seedrate). Women contribute a large share of the labor for
transplanting rice, much of whichis unpaid work on family farms.
Not surprisingly, therefore, women seem to value labor saving
significantly more than their male counterparts. Further, theWEAI
data show that although men in the family have more say, women
do have an influence on decisions regarding crop production and
the adoption of new technologies,to an extent. Therefore, to
enhance the adoption of drum seeders, the product designers and
extension workers should also target women

Contracting Preferences for Alaska Native Corporations Dec 02
2021

Ending Preferences and Apparent Pitch of a Combination of
Tones Aug 18 2020

Revealing Preferences for Leisure Time from Stated Preference
Data May 15 2020 When consumer choice is constrained by time
as well as money, willingness to pay can be defined with respect to
either numeraire. The two measures can be related formally within
a utility-consistent model of choice subject to two constraints.
Furthermore, when information is collected on both, the
respondent’'s marginal value of time can be identified. A system of
willingness to pay time and money and the marginal value of
leisure time is estimated jointly in an application to California



whalewatching and whale stock enhancement. The empirical
approach can be applied with only minor additions to survey
techniques for nonmarket valuation.

User Preferences for Developed-site Camping Aug 30 2021
Men's Preferences for Cotton, Wool and Other Fibers in Selected
Clothing Items Jul 21 2023

Consumer Preferences for Frozen Peas in Relation to Standards
for Grades (Classic Reprint) Apr 25 2021 Excerpt from Consumer
Preferences for Frozen Peas in Relation to Standards for Grades
The chemical and physical measurements were made by w. C.
Dietrich, and the small panel discrimination and preference tests
were made by M. M. Boggs, both of the Western Regional
Laboratory. Data from the consumer preference experiment were
analyzed by J. Scott Hunter of the Market Development Branch,
who was also responsible for coordinating the separate phases of
the study. About the Publisher Forgotten Books publishes
hundreds of thousands of rare and classic books. Find more at
www.forgottenbooks.com This book is a reproduction of an
important historical work. Forgotten Books uses state-of-the-art
technology to digitally reconstruct the work, preserving the original
format whilst repairing imperfections present in the aged copy. In
rare cases, an imperfection in the original, such as a blemish or
missing page, may be replicated in our edition. We do, however,
repair the vast majority of imperfections successfully; any
imperfections that remain are intentionally left to preserve the state
of such historical works.

Modeling and Mapping Urban Bicyclists' Preferences for Trail
Environments Jan 03 2022

A Study of Consumer Preferences for Dairy Products and
Services in Oklahoma City, Oklahoma Apr 13 2020

Consumer Preferences for National Brand and Generic Brand
Grocery Products in the Greater San Diego Area Jul 29 2021



Children's Preferences for School and Out-of-school Activities Mar
25 2021

Tariff Preferences for Developing Countries Jun 20 2023

Farmer Preferences for Milpa Diversity and Genetically Modified
Maize in Mexico: A Latent Class Approach Jul 09 2022
Preferences for Banking and Payment Services Among Low- and
Moderate-Income Households Nov 01 2021
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Elimination of Security Assistance and Arms Export Preferences
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Preferences for Working Individually Or in Groups Mar 17 2023
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